
Attention New Brunswick Farmers' Markets: 
New regulation for ORGANIC claims made in-province

The New Brunswick Organic 
Grade Regulation under the 
Natural Products Act requires 
that any product that is 
produced, processed and 
sold in New Brunswick as 
organic (and related terms - 
e.g. organically grown/raised, 
etc.) must have an organic 
certificate issued by an 
accredited certification body 
that demonstrates compli-
ance with the federal Organic 
Products Regulations and 
the Canada Organic Standard. 

WHY?
In 2009, the federal Organic Products Regulations made 
certification to the Canada Organic Standard mandatory for any 
organic claim on products being marketed across provincial or 
Canadian borders, but does not provide oversight on organic 
claims made within a province. 

As a result of the federal regulation, we have seen a strict 
definition of "organic" for imports in the grocery store, but no 
consistent meaning applied in local markets (farmersʼ markets, 
Community Supported Agriculture (CSA) programs, etc.). 
Consumers are understandably confused, and can 
unintentionally be misled into thinking they are purchasing local 
organic product when they may not be.

Additionally, farms that invest money and time in organic 
certification and sell locally are at a disadvantage in comparison 
to producers who are able to obtain the same price premium 
without bearing the costs of certification. 

In response to these issues, the NB  Organic Grade Regulation 
was created to align federal and provincial regulations and to 
offer the greatest transparency and guarantee to both 
consumers and farmers.

The Farm Products Commission is responsible for the NB 
Organic Grade Regulation. Complaints should be directed to the 
Commission at 506-453-3647.

It is not the responsibility of farmers markets' to ensure 
compliance with the regulation, but rather that of vendors. We 
recommend that you are aware of the regulation and 
encourage vendors to become aware of and to follow the NB 
Organic Grade Regulation.

If a complaint is filed with the Farm Products Commission 
about a claim made by one of your vendors, the vendor will be 
contacted by the Commission to verify that there is a certificate 
for the product in question. Depending on the outcome of the 
investigation, the vendor may then have to change their 
signage and how they have been marketing their product. 

WHEN? It is best to reach the Farm Products Commission directly with 
questions about the NB  Organic Grade Regulation at 
506-453-3647. You can also see a full series of FAQs on the 
regulation on the NBDAAF's website (www2.gnb.ca/content/
gnb/en/departments/10.html) by following these links: 
Agriculture > Crops > Organic Production > Certification 
Standards & Regulations.

ACORN is happy to answer your questions about organic 
agriculture and can offer support to those interested in 
transitioning to organic certification or learning more about 
market opportunities. For some initial information, see the 
enclosed "Benefits of Certification" info sheet.

HOW?

WHERE?

WHAT?

WHO?

The NB Organic Grade 
Regulation was signed April 16, 
2014, so it is enforceable now. 
With the support of the NB 
Department of Agriculture, 
ACORN (Atlantic Canadian 
Organic Regional Network) is 
runn ing an educat iona l 
campaign targeting farmers, 
retailers, restaurants, farmers' 
markets, and consumers to 
ensure there is awareness 
across the province. 



SUGGESTED ACTIVITIES FOR MARKETS

‣ Update signage, website/social media, and any promotional 
materials to ensure there is no use of the term "organic" or similar 
language (organically grown/raised, etc) unless the product is 
certified.

‣ There are a whole host of marketing terms and language you can 
use to describe your farm if you are not certified: sustainable, 
natural, ecological, earth-friendly, environmental, etc. Integrate this 
language into your conversations with customers  as well. Consider 
that statements such as "We're/They're organic but not certified" can 
be misleading for consumers, and is in fact also an infringement, 
since organic means certified.

‣ If you would like to be able to market your products as organic, 
contact ACORN to learn more about becoming certified. ACORNʼs 
Organic Transition Services Coordinator is just one of the 
organizationʼs many  (free!) resources to support farmers in becoming 
organic. 

‣ Promote the regulation with your vendors by sharing this factsheet.

‣ Ensure any  messaging used on the market's signage, website, social 
media, and promotional materials does not use the term "organic" or 
similar language (organically  grown/raised, etc) unless specifically 
referencing a certified organic product.

TIPS FOR COMPLIANCE FOR VENDORS
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