
OUTGOING PRESIDENT’S REPORT
Like a bunch of horses waiting impatiently at the gate, I can 
almost feel the anticipation in the air, of farmers watching 
snowbanks shrink and patches of land grow a little bigger 
each day.  After this winter of all winters,  that first breaking of 
soil will truly feel like a gift, and I hope the growing season is 
kind to you and feels like a gift from start to finish.  
Undoubtedly there will be trials and challenges, but may you 
be blessed with healthy and resilient soil,  loyal and discerning 
customers, and not unruly weather for 2015!
 The ACORN AGM went off without a hitch and the 
Organic Entrepreneurs Speaker Series was really well received 
and gave lots of encouragement to those in attendance.  I feel 
so fortunate to live in a region with an organization that offers 
me such rich and relevant services as an organic farmer.  Alas, 
those rich and relevant services come at a cost and we all 
know the belt-tightening that is happening at every level of 
government and within all organizations.  As anticipated, we 

experienced a deficit budget this year and are projecting a 
small deficit budget next year as well. Funding for 
organizations like ACORN has gone through a major 
transition from when I first joined the board and we have been 
so fortunate that the boards and staff in the past were looking 
ahead to the future and that ACORN has a Sustainability 
Fund. So the new challenge is to get creative with 
programming to ensure the organization continues to deliver 
affordable, relevant programs, while not running a deficit 
from year-to-year, and the small changes we're implementing 
will make a big difference, especially with your support, as 
members.  It makes a really big difference to hear from a 
fellow farmer about the benefits of an ACORN membership 
and I cannot encourage you enough to promote ACORN at 
every chance you get, and not just to farmers, but customers, 
CSA members, everyone!  Membership has become an 
increasingly important source of funding for this busy 
organization and as a result, the
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The Canadian Food Inspection 
Agency (CFIA) has been consolidating 
food regulations,  including  the 
Organic Products Regulation, and 
packaging them under the Safe Food 
f o r C a n a d i a n s A c t .  L i m i t e d 
information is available at the 
moment, but the CFIA is hosting a 
consultation to get feedback from 
micro and small businesses on how 
these changes and potential new 
requirements could effect their 
businesses.
 In 2013 and 2014, the CFIA 
held extensive consultations with 
industry and other stakeholders on a 
new food framework.
 Some stakeholders raised 
concerns over the ability of micro and 
small businesses to meet some of the  
considered requirements. This is why 
the CFIA is now engaging more micro 
and small businesses across the 
country.
 This consultation will help 
the CFIA better understand the food 
safety  challenges and costs that micro 

and small businesses face.  It will also 
seek their feedback on options that 
could reduce the burden associated 
with certain requirements. The CFIA 
wants to hear about the types of tools, 
guidance resources, and support that 
would assist these businesses in 
producing safe and compliant food.
 You are considered a small 
business if you generate $100,000 or 
less in annual food gross sales. 
Microbusinesses have annual food 
gross sales of $30,000 or less.
 Throughout Spring 2015, the 
CFIA will host a series of webinars 
and in-person sessions tailored to 
micro and small businesses. A detailed 
calendar and registration information 
will be posted to the CFIA website in 
the near future. 
 Consider contributing your 
comments. Look for the links in our 
May E-news to have your say and take 
part in the consultation.  
 This article was derived from  
www.inspection.gc.ca.

Issue 56                 2 of 12    Quarterly Organic Newsletter

structure is changing from previous years.  When 
you compare an annual ACORN membership next 
to many other agricultural organizations, not only 
is it considerably cheaper, but the return on 
investment is certain. 
 S p e a k i n g o f o t h e r a g r i c u l t u r a l 
organizations, ACORN has successfully created 
some partnerships where previously there were 
none.  This is partly due to a concerted effort to be 
more inclusive. But significantly, it is because the 
reach and relevance of our organization is growing, 
and its reputation precedes it as an effective and 
important aspect of agriculture and organics in the 
region.  It is truly amazing to consider how this 
organization has grown and changed over the last 
15 years!
 It is with great confidence and anticipation 
that I leave this president seat at ACORN, looking 
forward to seeing the organization continue to 
evolve and flow with its members’ needs,  under 
the guidance of our capable board and new 
president, Brian Boates.  I truly cannot say enough 
about the competence, sincerity and genuine hard 
work of the ACORN staff and Theresa Richards’ 
inspiring management skills.
 May this find you enjoying the fresh chirps 
of song birds and fuzzy chicks, the rattle of seed 
packages and equipment emerging from storage, 
and the smell of awakening soil, crisp mornings 
and the feeling of a new start.
-Sally Bernard, Barnyard Organics

BIODEGRADABLE MULCHES
In the past few months, the organic sector 
has been ask ing ques t ions about 
b iodegradable mulches , or “ ful ly 
biodegradable films.” 
 It has been an illuminating inquiry 
process. First,  by exposing the resilience of 
an organic production system.  Then,  by 
demonstrating how one product, this bio-
mulch, can have such a tremendous 
ripple  effect!   The majority of producers 
affected are in Atlantic Canada and 
Québec.   It’s a big deal.  
 In fact, in the States,  the issue of 
bio-mulch became such a searing  debate 
that producers decided to drop their 
National Organic Program certification in 
favour of others,  such as  Certified 
Naturally Grown.  
 At this point, the organic sector's 
main concern is about ingredients that may 
be harmful to the soil, and whether a 
producer’s bio-mulch contains substances 

prohibited in the Permitted Substances 
List.  Evidence had surfaced that some bio-
mulch material contains petroleum 
products (which are not allowed), calling 
to question whether the bio-mulch is,  or is 
not, truly biodegradable.
   The matter is presently under 
review by the Standards Interpretation 
Committee (SIC) of the Canadian Organic 
Office.  Because of the new  evidence,  the 
SIC rescinded its 2010 interpretation, 
which allowed the use of these products. 
They are now awaiting  word from the 
Standards Review Technical Committee, 
who will apply the  revised organic 
standards.  These committee meetings are 
on-going and the next in-person Standards 
Review Meetings take place in Gatineau, 
QC May 11th - 13th.  In the meantime, 
CFIA  has decided that for the 2015 
production season, Certification Bodies 
(CB) must allow or disallow the use of this 
product.

 Some of you may have received 
notices from your CB, prohibiting the use 
of this biodegradable mulch; or restricting 
its use and requiring its removal at the end 
of the season,  something that many 
farmers have commented is virtually 
impossible to do.  
 For those of you who have not yet 
heard from your CB, ACORN advises you 
to contact them ASAP to ensure that they 
are still allowing use of the product in 
organic agriculture.
 Visit the Organic  Federation of 
Canada’s website  organicfederation.ca  for 
more information and to comment on the 
reassessment of this product.  
 Questions?    Please contact 
ACORN's Organic Transition Coordinator, 
Tara Scott, for further clarification and 
updates.  

(506) 380-5191  
transition@acornorganic.org

SAFE FOOD FOR CANADIANS: MICRO AND SMALL 
BUSINESS CONSULTATION

http://www.inspection.gc.ca
http://www.inspection.gc.ca
http://organicfederation.ca/
http://organicfederation.ca/
mailto:transition@acornorganic.org
mailto:transition@acornorganic.org
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ACORN recently completed our second 
biannual Production Survey. It was 
circulated among the four Atlantic 
Provinces to assess 2014 levels of: organic 
production and processing; market and 
distribution needs; training interests; and 
sales volumes. 

 As of 2014, there were 166 
organic operations on record in Atlantic 
Canada, and the survey response rate 
was just over 50%.   Results cited can be 
seen as indications of the broader organic 
community in the Maritimes. More 
specifically, as of 2014, ACORN had on 
record  63 certified organic operations in 
Nova Scotia, 62 in New Brunswick, 40 in 
Prince Edward Island, and one in 
Newfoundland and Labrador (with 
much room to grow!).  The highest  
survey-response rate occurred in Nova 
Scotia, with 60% of the total number of 
certified organic operations responding 
to our survey request. 
 The intention of conducting this 
survey was in part to follow up and 
build on the information collected from 
ACORN’s first production survey, 
initiated between 2011 and 2012. These 
results generated useful data for both 
ACORN and organic stakeholders in 
Atlantic Canada and beyond.  As an 
example, some of the information 
collected was used for the Canada 
Organic Trade Association’s National 
Production Analysis, and in Agriculture 
and Agri-Foods Canada’s 2014 Atlantic 
Organic Profile. 
 ACORN intends to continue 
collecting this data every two years to 
create benchmarks in production acreage, 

market information, sales, and to help 
determine the overall growth of organic 
operations in Atlantic Canada. As the 
fastest growing sector in agriculture,  we 
want to make sure we document the 
growth and trends every two years, 
when the data is collected!   Detailed 
provincial survey analysis will be 
compiled into a report that will be 
released in Summer 2015. 

F A R M A N D P R O C E S S I N G 
OPERATORS: Though increas ing 
numbers of young people are entering 
the organic sector, survey results 
indicated the looming crisis of Canadian 
farm succession, with over 65% of 
respondents indicating that they were 
between the ages of 46-69, with just over 
half of this figure identifying between the 
ages of 56-69 years old.  This data points 
to a larger national issue, implicating the 
average Canadian farmer over the age of 
55 years old. Consequently, this 
information continues to raise major 
questions regarding farm renewal, 
business transition and the future 
sustainability of regional food systems. 
 Interestingly, New Brunswick 
boasted the largest number of food 
producers between the ages of 31-45, 
with 32% of the province’s respondents 
representing a younger demographic of 
organic businesses. 
 Most farmers had at least five 
years of farming experience, with 24% 
within 5 to 10 years, 23% indicating 
between 10 and 20 years farming 
experience, and a strong component 
(21%) of very well-established growers 
boasting 30 to 40(+) years of farming. 

PRODUCTION: The majority of survey 
respondents noted that their farms 
became certified organic between 
2006-2010, with fewer than 5% noting 
that they were in-transition. When asked 
to indicate top reasons for pursuing 
certified organic operation, 66% of 
survey respondents indicated that 
“increased consumer confidence” was a 
significant factor,  as the Canada Organic 
Standard is the only third-party 

approved verification system for 
agricultural production in Canada. 
“Improved farm practices” was indicated 
as the second highest motive, with one 
respondent noting, “Improving the 
health of the farm itself, improves the 
health of our family & health of our 
customers.”

 O v e r a l l , 6 6 % o f s u r v e y 
respondents felt that organic certification 
undoubtedly influences consumer 
interest and purchase, with just 2% 
indicating that while they pursued 
certification, they didn’t feel it was 
essential for drawing interest and sales. 
The remaining 31% were unsure about 
whether certification makes a difference.  
C o m m e n t s s u g g e s t e d t h a t t h e 
introduction of a provincial organic 
regulation could be the only way to 
control false organic claims, as one NS 
respondent noted, “Consumers are 
confused because anyone can claim to be 
organic as there are no provincial 
regulations to the contrary.” Other 
comments indicated that increased 
consumer awareness of the Canada 
Organic Standard could also make a 
difference, with one producer noting, 
“Most people see organic on a label and 
trust it, and few people know to look for 
a certification body/logo.”
 Compared to results gathered 
from ACORN’s 2011-2012 survey, there 
was no change in the amount of organic 
vegetable production in the region, with 
41% indicated as market farmers, and an 
additional 17.5% indicating larger-scale 
vegetable production, equating 58% of 
overall production dedicated to organic 
veggies! When 

Provincial Organic Survey Results
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noting plans for future vegetable 
production, growers indicated that 
carrots, garlic, onions and spinach were 
the top crops that would be increased for 
the upcoming year. On the contrary, 
energy-intensive crops such as potatoes, 
corn, and brussels sprouts were the most 
l i k e l y t o b e re d u c e d i n o v e r a l l 
production. 
 The second highest type of 
organic production was field crop 
production, at 26%, with fruit and grape 
production following closely behind at 
22%. Livestock production represented 
just 16% of our survey sample. 
 Among producers,  row cover 
was the most commonly used season-
extension infrastructure. It is a more cost-
effective and relatively easy tool to 
integrate into production. For larger scale 
season-extension, most growers used 
unheated greenhouses to help continue 
production into the shoulder seasons. 
 W h i l e c e r t i f i e d o r g a n i c 
processors represented a smaller fraction 
of ACORN’s overall survey results, they 
still provided great insight on the 
number and diversity of established and 
emerg ing opera t ions , which are 
producing everything from organic beer, 
cheese, cider, juice, cut flowers, coffee 
and more! 
 It may be no surprise to some 
that organic production is extremely 
varied in sizes, scales and products, but it 
is quite something to know that the 
sector really does represent extremes in 
terms of the size of the region’s organic 
farms.  46% of growers maintained under 
five acres in commercial production, 
while 22% noted an average 200-500 acres 
in production! 

MARKETS & DISTRIBUTION: 
Overall in the Maritimes, 34% indicated 
that they have to travel less than 50km to 
reach their markets/buyers/customers. 
1 7 % i n d i c a t e d t h a t t h e y t r a v e l 
approximately 100km, and another 17% 
noted that they had to travel over 
approximately 350km on a weekly basis. 
Generally, 68% of respondents felt that 
they were not facing distribution issues 
that limited access to markets, and 30% 
noted that they had the capacity to 
deliver more products from other farms/
processing. 

 Interestingly, when asked to 
indicate the type of infrastructure most 
needed to support production, marketing 
and distribution, the majority of 
respondents (31%) noted storage 
facilities, with marketing and distribution 
infrastructure coming in at a close second 
at 27%. Unfortunately, this data was not 
previously collected in the 2011-2012 
survey, ACORN sees this as a new and 
important way to measure both 
consistent and changing interests in 
education, and will work to find ways to 
integrate more of these topics into our 
events, webinars and Annual Conference. 
 Both the dis t r ibut ion and 
infrastructure needs survey results 
suggest potential for more collaborative 
models to improve efficiencies, reduce 
costs, and create solutions for common 
organic issues.  Imagine if we could set 
up a functional collaborative distribution 
system for organic products, or worked 
on co-operative storage models for 
regions with a concentration of organic 
growers? ACORN is using this important 
survey data to prioritize projects over the 
coming years.

SALES: 59% indicated that their revenues 
exceeded their costs (i.e. that they were 
making a profit!),  which shows a 3% 
increase from our 2011-2012 results. 23% 
said they broke even (6% increase from 
our previous results),  while 17% said 
they did not make a profit. Overall, this 
year’s survey saw an increase in profit 
for farms and processing operations 
across the region. 
 Furthermore, there appears to be 
no signs of slowing down! 64% reported 
that they are seeing steady demand from 
their market channels,  with 30% noting 
that they are experiencing more demand 
than they can meet! 
 Similar to ACORN’s 2011-2012 
survey results, our 2014 survey responses 
represented extremes in annual sales of 
organic product, though again, results 
pointed to an overall increase in profit 
margins. 17% are grossing between 
$100K and $500K per year.   15% grossed 
between $40K to $60K and another 15% 
grossed just $5K to 10K per year, with 
10% making less than $5K per year. 
Coincidentally, 100% of those making less 
than $5K also noted that they were 
supplemented with off-farm income. 

Overall, these results show that over 53% 
of respondents grossed over $40k per 
year,  and 46% made less than $40 000 per 
year. 

TRAINING: Farmers never stop learning, 
and ACORN is always looking to know 
what topics are of the most interest to our 
growers. When asked to highlight top 
training interests, respondents indicated 
teachings in Farm Tools,  Technology and 
Infrastructure as their top interest (70%), 
along with Soil Fertility (65%), Fruit 
Production (44%) and Grain & Field Crop 
Production (42%) as other key issues of 
skill and knowledge development.

FUTURE: ACORN is thrilled to note that 
66% of respondents indicated that they 
are planning to expand their operations 
in the next ten years. This represents a 
30% increase (!) in comparison to results 
from 2011/12 survey results. 23% intend 
to remain the same (representing a 3% 
increase), and 14% indicated that they 
would either reduce or discontinue their 
organic business, while 10% were 
uncertain. 
 50% said their decisions were 
based on market demand, while 29% 
cited “interest,” and another 29% noted 
other factors, with comments that often 
cited farm succession to another family 
m e m b e r , o r i n c r e a s e d f a m i l y 
involvement. Otherwise, 24% listed 
retirement as a deciding factor, and rather 
interestingly, price of products was the 
least common reason affecting future 
farm planning, representing just 15% of 
respondents. 
 Didn’t have a chance to fill out the 
survey, but would like to contribute to the 
collection of this important data? Please let 
us know by contacting the ACORN office at 
1-866-322-2676. 
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GROW A FARMER (LUCIA)
As the snow continues to melt, we are 
thrilled to see the emergence of new and/
or developing organic operations across 
the Maritimes! The Grow A Farmer 
Mentorship Program is underway for a 
third season, pairing new and established 
growers for season-long support and 
assistance. In particular, if you are a 

beginning farmer in NS, 
please get in touch as we 
still have opportunities 
available! As the Grow 

A Farmer Apprenticeship 
Program cont inues to 
evolve, partnerships are 

being explored with agricultural 
i n s t i t u t i o n s t h a t c o u l d p ro v i d e 
tremendous support to our diverse array 
of organic host farms, and help to 
supplement farm-based education.  Also, 
stay tuned for the official launch of the 
Grow A Farmer Online Forum, which 
will provide an online communication 
tool for new and aspiring growers across 
the region. If you have any comments or 
inquiries about Grow A Farmer activities, 
please contact Lucia Stephen, Program 
Coordinator,  at lucia@acornorganic.org or 
visit www.growafarmer.ca. 

TRANSITION SPECIALIST (TARA)
2015 marks the 7th  year of ACORN’S 
Organic Transition Service. Funding 
support from The National Research 
Council’s Industrial Research Assistance 
Program had made this position possible 
and ACORN has been extremely 
thankful.
 In 2015, funding from NRC will 
not be renewed, so we have been 
creatively exploring alternate projects 
and sources of funding to ensure the 
sustainability of this service.
  In 2014 we received telephone,  
email and event inquiries from over 75 
clients (this also included farm visits). 
Most inquiries, predominantly from new 
entrants, related to certification and 
input-sourcing.  
 We hosted 6 Kitchen Table 
Meetings and through a partnership with 
the Grow A Farmer Program and 

n a t i o n a l l y 
r e c o g n i z e d 
p r o d u c t i o n /

certification experts, 
presented 7 webinars in 
2014.     

 The OTC presented at/attended 
over 25 agricultural events either hosted 
by ACORN or other agricultural 
organizations to promote the service and 
ACORN’s great work in our region. 

REGIONAL SEED (STEPHANIE)
The Bauta Family Initiative on Canadian 
Seed Security recently marked its 2-year 
anniversary. At the midway point in the 
program, there's a lot to be proud of,  and 
much to look forward to! Since the New 
Year, we’ve offered 2 seed production 
workshops (NS and PEI), and a “train the 
trainer” workshop (NS) for folks 
interested in sharing their seed saving 
knowledge with others. We supported 9 
initiatives to improve quality and bulk 
up production of ecological seeds 
through the Seed Facilitation Fund, and 
have begun working with those 
recipients to strengthen their efforts. We 
also said goodbye to Michelle Smith in 
the New Year. After 2 years of hard work 
as ACORN’s Seed Extension Specialist, 
Michelle is moving on to contribute to the 
program in new ways. We’re looking 
forward – over the next 2 years - to 
supporting seed leaders and mentors in 
every community in Atlantic Canada to 
ensure we continue to build the 
momentum for seed saving, and its 
integration onto farms all over the region.   

NS MARKET DEV’T PROJECT 
(TEGAN)
ACORN recently completed a market 
study with 9 small-medium retailers in 
Nova Scotia to identify opportunities for 
local organic farmers to partner more 
with these retailers. The results show 
significant opportunity to replace 
imports and fulfill retailers' unmet needs 
both in-season and out-of-season (think: 
greenhouses!). Specific demand across all 
retailers includes beans, kale, lettuce, 
peppers, salad mix, spinach, sweet 
potatoes, and tomatoes.  All retailers 
emphasized the importance of branding 

for local producers,  and exhibited interest 
in partnering on consumer education 
initiatives with ACORN.  The full study, 
Opportunities for Organic Producers in 
Nova Scotia, can be found in ACORN's 
Online Resource Library.
 In other Market Development 
news, following a productive and 
inspiring visioning meeting on April 8th, 
the CSA Network launched its Start-Up 
Support Campaign to help us achieve our 
ambitious list of first-year promotional 
activities. With a modest fundraising goal 
of $3,000, every contribution from farmer 
or farm supporter helps! Please 
visit  acornorganic.org/csa to learn more 
about our plans and consider offering 
your support to this new and exciting 
initiative.

NEW BRUNSWICK
Following the great gathering that was 
the 8th NB Organic Forum in February, 
ACORN and the NB Organic Committee 
concentrated efforts working with 
NBDAAF on exploring the best strategies 
for provincial support of advancement 
for the organic sector.
 The NB Organic Committee’s 
annual meeting with the Minister had to 
be rescheduled (new date TBD), but 
knowing that the group had time-
sensitive program requests, NBDAAF 
staff have taken the information that 
would have been presented to the 
Minister into consideration while 
evaluating and preparing to launch their 
2015-16 programs.
 ACORN submitted a formal 
request for the Advancing Agriculture 
through Season Extension & On-Farm 
Storage Technologies (COSE) program to 
continue,  and we are hopeful that this 
funding will again be available later this 
spring.
 On the regulation front, you can 
now easily find factsheets and other NB 
organic resources on the NB Organic 
Resource page on ACORN’s website: 
a c o r n o r g a n i c . o r g / r e s o u r c e s /
newbrunswick

PRINCE EDWARD ISLAND (ABBREVIATED)
The COPC AGM (Apr 13th) saw Brian 
McMaster elected to the COPC board, 
which is now comprised of Sandy 
MacKay, Jennifer Campbell, Amy Smith, 
Matthew Dykerman in addition to Brian.  

THE BAUTA FAMILY INITIATIVE ON
CANADIAN SEED SECURITY

THE BAUTA FAMILY INITIATIVE ON
CANADIAN SEED SECURITY
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 D u r i n g t h e A G M , 
participants discussed the COPC as 
a n o r g a n i z a t i o n , c a r e f u l l y 
c o n s i d e r i n g i t s s t r e n g t h s , 
w e a k n e s s e s , t h r e a t s a n d 
opportunities.   With the loss of core 
funding, there is no doubt that the 
COPC is facing some challenges.  
While the research coordination 
work can be funded through GF2 
programming, the role of an 
executive director/administrator 
remains under-funded.
  Recently, the COPC board 
has decided to work more closely 
with ACORN through shared 
work-planning and writing a 
f o r m a l M e m o r a n d u m o f 
Understanding to clearly define 
how we work together to serve the 
Island’s organic sector.   This move 
is well supported by COPC 
membership, who recognize 
A C O R N ’ s v a l u e t o I s l a n d 
producers and its effectiveness as 
an organization.
 Our continuing partnership 
with the Federation of Agriculture 
allows us access to affordable office 
space, and representation on the 
Federation executive helps ensure 
that the Organic perspective is 
heard by PEI’s largest agricultural 
organization.
 The PEI COPC board and 
staff continue to collect input from 
membership as we chart the course 
forward for the organization.  
Expect to hear more in the very 
near future.

- Excerpted from COPC’s 
April e-newsletter

NOVA SCOTIA - EXCITING NEWS!
Nova Scotia hosted it’s 2nd annual 
Organic Forum on January 29, and 
despite it being the storm date, we 
welcomed over 30 participants in 
the afternoon-long event.  The 
forum included industry updates, 
but focused on stakeholders’ 
feedback on ACORN’s plans to 
implement the Industry Capacity 
program, and brainstorming 
exciting ideas to move the project 
forward toward the broadest 
impact possible.  Michelle Wolf 

acted as our skilled facilitator for 
the day,  and together through rich 
discussion, the group identified 
priority areas for Increasing Sales 
a n d A w a r e n e s s , O r g a n i c 
Collaboration, and Farmer Training.
 In other exciting news, 
ACORN has heard back from the 
Minister ’s office regarding our 
requests from our meeting in 
N o v e m b e r 2 0 1 4 , w h e r e w e 
requested support for certification 
fees and the transition period, 
support for ACORN, and–perhaps 
most importantly–implementation 
of a provincial organic regulation.  
Although the details are still to be 
discussed, it appears that most of 
these requests will be met, in 
particular, “the Department is 
proposing the introduction to Nova 
Scotia organic regulations in a form 
similar to what has recently been 
implemented in New Brunswick.”  
This is very exciting news for Nova 
Scotia!

NEWFOUNDLAND & LABRADOR
NL Organic Opportunities Forum
Steph Hughes, ACORN's Regional 
Seed Program Coordinator, will be 
in Newfoundland May 20-24 to 
visit with producers and seed 
savers, promote seed libraries, and 
further develop research and seed 
banking partnerships. If you're 
interested in learning more about 
the trip, or joining Steph for a tour 
to several farms on the Avalon 
P e n i n s u l a , p l e a s e c o n t a c t 
seed@acornorganic.org.
 Members of the former 
ACORN-NL group have recently 
met twice to discuss the possibility 
of an autumn event, coordinating 
a mini one-day organic conference 
in the province!  Want to be 
i n v o l v e d ?  C o n t a c t u s a t 
admin@acornorganic .org or 
1-866-322-2676.

Issue 56                 6 of 12           SPRING 2015

Provincial Updates...

Breeding and Producing Organic Seeds

www.vitalisorganic.com

To request our catalogue please call 1-518-390-2837  
or view on-line at www.vitalisorganic.com.

Both Pioneer and Innovator 
in Organic Seed Breeding

Vitalis Organic Seeds:

At Vitalis we believe in building organic agriculture systems with 100% 
organically produced seed. All Vitalis varieties are thoroughly screened 
and trialed for taste, nutritional value, horticultural performance 
and adaptability to organic agriculture. Organic !eld, high tunnel or 
greenhouse growers can trust this exacting process to provide them with 
the purest and most viable organic seeds available in the marketplace.  
Our diverse assortment of organic vegetable and herb seeds are 

the"premier choice for professional growers!

!e Vitalis Di"erence:  
organically bred seeds that have high disease resistances,  
e!ciently mineralize nutrients and perform vigorously 

under mechanical cultivation.

UPHOLDING ORGANIC STANDARDS 
BY ALLISON GRANT, SOUTHFIELD ORGANICS

Originally published in the 2015 Jan-Feb issue of  Rural Delivery 
	
As both an organic inspector and certified organic 
operator, I wanted to take the chance to clarify some 
misconceptions assumed in the Jan-Feb 2015 edition of 
Rural Delivery, in the article titled “Organic's Big 
Makeover,  Time for a Frank Discussion” by Rupert 
Jannasch. Some of the information stated did not seem 
quite right to me, so I took the opportunity these winter 
month's provided to do some fact checking.
 With assumptions made about terms like 
“natural,” “local,” and “spray free,” and so many 
consumers equating them with “organic,” it is no 
surprise the organic marketplace is already confused. 
The fact is, less than half the provinces in Canada  have 
organic regulations governing intra-provincial trade 
which can lead to a free for all on the use of the term 
“organic,” some truthful but unfortunately, some 
untruthful. All the more reason for me to ensure that the 
misinformation and sheer speculation included in Mr. 
Jannasch’s article is corrected and clarified.
 On the one hand, Mr. Jannasch was correct that 
yes, organic agriculture is about a production system. 
The organic practices and allowable inputs are based on 
strong environmental and animal welfare principles that 
are the foundation of the Canadian Organic Standard 

Continued on the following page ... 

mailto:seed@acornorganic.org
mailto:seed@acornorganic.org
mailto:admin@acornorganic.org
mailto:admin@acornorganic.org
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(COS) and Permitted Substances List. I will 
also agree that the CFIA Fact Sheet on 
organics could have been better written or 
at least better organized. Jannasch rightly 
identified the paragraph which states that 
low level pesticides are not tolerated when 
in fact their persistence in the environment 
may make low levels unavoidable. That 
statement is a misleading blunder and 
should be corrected to clearly explain that 
the use of prohibited pesticides in an 
organic system are not tolerated. I cannot, 
h o w e v e r a g r e e w i t h J a n n a s c h ' s 
interpretation that the fact sheet is 
“explaining why testing is suddenly 
needed” or that “organic products are 
riddled with pesticides because of fraud...”. 
I have gathered the facts on the matter in an 
effort to correct the unfortunate conclusions 
of the article.
 The Canadian Food Inspection 
Agency (CFIA) is responsible for the 
National Chemical Residue Monitoring 
Program (NCRMP) that has been in 
existence since 1978.  Under this long-
standing   program,  the CFIA does test food 
products for a variety of chemical residues 
including pesticides to identify  possible 
risks to the public. However,  it is important 
to note this program does not specifically 
target organics, but by the same token,  does 
not exclude the testing of organic foods. 
Furthermore and for clarity, the cost of such 
testing is the responsibility  of the CFIA, not 
the operator.
 If an organic food is tested under 
the NCRMP, this information is shared with 
the The Canadian Organic Office (COO), 
which is a division of the CFIA.  If a 
chemical residue is detected that is not 
identified in the Organic Permitted 
Substances List or that is prohibited for use 
in the COS,  the results are shared with the 
Certification Body (CB).
 Depending on the percentage of 
residues detected,  the COO has provided 
guidance  (Directive 14-01) on the 
appropriate follow-up procedures for the 
Certifying Bodies.   Procedures range from a 
quick response with immediate inspection 
of operations where high levels of residues 
were detected, to more conservative 
measures for low level residue detection 

such as “address at next inspection” (an 
annual event).  Likewise,  the level of 
detection and the findings upon inspection 
will determine the outcomes from outright 
cancellation of organic certification to no 
impact to organic status in cases where it is 
determined that the residues are a result of 
(unfortunate) presence from environmental 
persistence of pesticides.
  As an organic farm operator, I'm 
not offended or threatened that my organic 
products may be tested.  In fact, as an 
organic consumer,  I'm reassured that such a 
process is in place, especially for imported 
products. Will the process identify  organic 
fraudsters? Probably not,  and the COO says 
it cannot provide me with “concrete 
numbers,” but if it does have such an effect 
-- good job!
 All this is to clarify that although 
there is random testing in Canada, it's not 
under the Canada Organic Regime.  There is 
no random tes t ing for prohib i ted 
substances to determine organic status. 
Period. Nothing  in the Organic Products 
Regulations or the Canadian Organic 
Standard or the Organic Operating Manual 
(guidance document) states or implies 
random testing. Certifying Bodies have not 
been “put on notice to include residue 
testing in their audits (as part of  
inspections)”. That said, inspectors have 
always had residue testing  in their tool kits 
and “the CB shall require pre-harvest or 
post-harvest sampling  and testing when 
there is a reason to suspect that the 
agricultural input or agricultural product 
has come into contact with a prohibited 
substance” (as stated in 
the Organic Operating 
Manual).  The “reason to 
suspect” is determined 
by the inspector, on-site. 
As an inspector,  I have 
been trained to identify 
such clues and indicators 
of prohibited use,  but 
have yet to encounter the 
n e e d f o r s a m p l i n g /
testing.
 Not random, as 
asserted by  Mr Jannasch, 
but with good reason to 

suspect contact with prohibited substances 
and in this case the cost of such testing 
would indeed, be charged to the operator. 
Mr. Jannasch’s concern that organic 
operators will be unnecessarily burdened 
with the cost of random pesticide residue 
testing is unfounded.
 In fact, the CFIA is not following 
the lead of its US counterpart, where 
random testing  is required. As explained 
previously, the NCRMP does conduct 
random testing of all foods and does not 
exclude organics, but there is no directive 
that Certifying Bodies must randomly test 
its organic operators.
 Are we on a slippery slope to an 
eventual system based solely  on residue 
testing? I think  not. The Canadian Organic 
Standards and Permitted Substances List is 
owned by us, the organic sector, unlike 
other countries where it is owned by 
government. I believe that as long as there 
are people like Mr. Jannasch and myself 
and our organic colleagues across the 
country,  we can rest assured that organic 
remains as it should be, a production 
s y s t e m b a s e d o n e n v i r o n m e n t a l 
responsibility.

Allison Grant operates Southfield Organics in 
Brooklyn, NS., is an organic inspector, a 
member of the national Organic Value Chain 
Roundtable and a former Board President and 
active member of the Atlantic Canadian 
Organic Regional Network (ACORN). 

Continued from previous page ... “Upholding Our Organic Standards” 
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For the fourth year in a row, ACORN has 
released the results of an annual survey 
of CSA/farmshare program members. 
Representing 17 farms from each of the 
Atlantic provinces, 554 respondents 
answered twelve questions related to 
their experience sharing in this model of 
agriculture, which serves as a direct-
marketing strategy between farmers and 
consumers.
 Through this questionnaire 
(bilingual for the first time this year!), 
members offered insights into their 
motivations and key values, identified 
their reasons for joining a CSA, shared 
their favourite aspects of the service, 
rated their overall levels of satisfaction, 
and provided feedback on how to 
enhance their experience in the future.
 Responses were diverse, but a 
number of common themes were 
evident.  In general,  members were very 
satisfied with the core elements of their 
CSA/farmshare experience, especially 
with the quality of food and the 
communications from the farmers. 
Clearly this connection – with producers, 
with their food,  and with one another – 
i s d e e p l y i m p o r t a n t a n d t h e 
overwhelming retention rate of 82% 
reflects the success of such programs in 
supporting this local food connection. 
 The greates t d ivers i ty  in 
responses came when members were 
asked which items they would like to see 
more or less of.  Though individual 
preferences vary widely  (“picky eaters” 
were one the greatest obstacles to 
households using all of the food each 

week), there were obvious trends across 
farms. More fruit, berries,  heirloom and 
cherry tomatoes, and garlic would be 
more than welcome, but many are 
overwhelmed with items like beets, 
cabbage, eggplant,  and potatoes. Mixed 
greens – and particularly kale – are a 
point of contention; while many 
members can’t get enough, others find it 
difficult to make use of too many fresh 
leafy items. 
 Although many customers are 
becoming more adventurous eaters and 
are excited to try  new recipes, it is clear 
that receiving a balance between staple 
items (such as root crops) and more 
unique specialty items (kale, fennel, and 
spring turnip were common examples) is 
important to ensure shareholders obtain 
the most value from their investment. 
 Respondents also provided 
feedback as to how farmers can enhance 
their offering, reduce potential food 
waste, and better serve their members. 
Variety and flexibility were repeatedly 
noted as critical to satisfaction, whether 
by diversifying  weekly shares or 
providing more options in swap bins to 
increase selection.  Beyond veggie shares, 
there is an appetite for other share/bulk 
purchasing programs, most notably with 
fruit, meat and fish.
 Along with this year’s report, 
par t i c ipat ing farms rece ived an 
individual analysis of their results.  For 
further insights into the evolution and 
impact of CSA/farmshare programs in 
the region,  we invite you to read 
ACORN’s 3-year trend report.

2014 CSA Survey Results
2014 CSA FARM SURVEY HIGHLIGHTS

2 0 1 4 C S A F A R M S U R V E Y 
HIGHLIGHTS
30 CSAs participated in ACORN’s Annual 
CSA Farm Survey for the 2014 season. This 
represents an approximately 50% response 
rate for the Atlantic region. 

QUICK OVERVIEW:
Most respondents are certified organic or in-
transition offering vegetable shares
Average number of shares per farm: 74 
(summer); 63 (winter) 
Average weekly price per share: Full $28; Half 
$17

THE CSA MOVEMENT 
CONTINUES TO GROW: 

• 61% are increasing for 2015 
• 39% have waiting lists

• 44% of survey respondents started their 
CSA in the past three years

CSA FARMS ARE DIVERSIFYING 
THEIR REVENUE SOURCES:

In 2012, 37% of survey respondents reported 
their CSA represented 60-80% of their farm 
sales. In 2014, 43% indicated CSA sales 
represented only 0-20% of their farm revenue.
The growth seems to be in wholesaling: 71% 
of 2014 survey respondents reported doing 
some wholesaling while only 38% indicated 
wholesaling as part of their revenues in 2013. 

CSA FARM CHALLENGES:
Respondents rated various farm challenges on 
a scale from 1 (struggling) to 4 (going well).
While profitability was rated the greatest 
challenge (2.19),  weed control was not far 
behind (2.35).  Access to capital (2.65) and on-
farm storage (2.71) were also noted as areas 
where CSAs experience difficulties.



CHARLES RYAN
and his partner 
Jessie Wysmyk 
and their and son 
O l i v e r , r u n 
Wysmykal Farm 
based out of  the 
beautiful Amherst 
Shore.  They  focus on growing a 
diverse range of mixed vegetables, 
and also grow a half-acre of hops, 
which they supply to Picaroons.  
Charles and Jessie both jumped into 
farming out of passion, and through 
enormous dedication, have built a 
success of a small, local direct market 
base!

BRIAN BOATES
farms Boates U-
Pick, and is well-
k n o w n a s t h e 
producer of our 
l o c a l o r g a n i c 
a p p l e c i d e r 
vinegar and delicious fresh apple 
cider.  Brian also grows fresh apples, 
pears and plums on his 25-acre u-pick 
orchard in Woodville, NS. Their farm 
products are available through the 
Halifax Farmers’ Market and select 
retailers.

MESSAGE FROM ACORN’S NEW 
PREZ,  BRIAN BOATES

Greetings everyone,
 My name is Brian 
Boates. I served as an 
ACORN Board member 
in the early 2000’s and 
rejoined the board last 
year.  This year I was 

asked to serve as chairman - a position of 
which I am pleased to fill.
 I see our current period as one of 
milestones. ACORN will be 15 years old this 
year,  it is 50 years since the mid 60’s when 
people really started to question the inclusion 
of manufactured molecules in the food 
system, and 25 years since the Certified 
Organic Advisory Board was set up to 
explore options for a national standard. It 
was a grass roots voluntary organization.
 Personally, I have been growing 
organic tree fruit for 20 years – how time flies. 
I manage the family  farm I grew up on and 
have worked alongside my Dad. I got started 
with organic farming in 1995. Certification 
was not as organized as it is today; I had 
several of our pioneer group actually come 
visit me and give me advice as to how to 
proceed with what I envisioned. At the time, I 
was really flattered that these people would 

invest their time in helping me with my 
venture.
 Our farm made sweet cider as a 
value-added venture. In the early 90’s we 
decided to try the cider vinegar business as 
we knew there was a market for a natural 
product. So we gathered apples from 
abandoned orchards and grew some with 
organic amendments to make a wild apple 

cider vinegar. I was on the margins of organic 
farming. Someone challenged me that I 
should have the knowledge to grow real 
organic apples, so that is how I got started. 
With work over the years, and personal 
research, I can now produce good quality 
organic fruit.
 I became involved with ACORN 
early-on, which has been a great boost for me 
with education, networking and even 
advertising.  I sell at a farmers’ market and get 
new customers,  who tell me in conversation 
that they have seen my profile on the 
ACORN website. They have visited the 
ACORN website so that they can find local 
organic food! Wonderful! 
 Perhaps one of the larger milestones 
we are now approaching is finally getting the 
National Standards adopted by our 
provincial governments.  This will mean that 
in order to sell as organic in this province and 
others, people will have to be certified by a 
certifying body to make such claims. This 
work to legitimize our industry  has been 
done over the last 25 years, mainly by 
volunteers.
 So if you find yourself on the 
margins of this issue, ACORN is here to help. 
We have workshops, an educational 
conference*,  reference material, and a staff 
that are very knowledgeable and give great 
advice – just a call or click  away. So please 
join in – we want organic farmers! We have 
an organization that wants to invest in you. I 
certainly don’t want any legitimate producers 
to feel marginalized by the upcoming 
changes. Organic is the fastest growing sector 
of the food industry – it is a great time to join 
in and be involved.
*the Acorn conference is the largest agricultural 
conference held in the Maritimes.
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Canadian Organic Growers
Cultivons Biologique Canada
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ACORN Board Updates:
WELCOME NEW BOARD MEMBERS!

ACORN Board of Directors
Brian Boates — President
Amy Smith — Vice President
Hendie Dijkman — Treasurer
Shannon Jones— Secretary

& Mike Beamish, Alyson Chisholm, Maurice Girouard, Matt Dykerman, 
Charles Ryan and Melissa Butler

Mailing Address
P.O. Box 6343
Sackville, NB
E4L 1G6

 Office  
131 B Main Street, 2nd 
floor
Sackville, NB

Contact ACORN
1-866-322-2676 or 1-506-536-2867
acornoffice@acornorganic.org
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VOLUNTEER OF THE SEASON
This March, ACORN got a gift. Unexpectedly, and in the 
throws of administrative demands and government fiscal 
year-end, we were especially thankful that Tony Tomlik 
approached us about volunteering.
 Tony’s kind nature and willingness to help were 
welcome additions to our office. During his month with 
us, he prepared 

mail packages, putting ‘Local Organic 
B e t t e r To g e t h e r ’ p ro m o t i o n a l 
materials into the hands of organic 
farmers. You may have heard from 
him while he did extensive outreach 
for membership renewals. Or maybe a 
recent visit to our website and 
ACORN’s online Resource Library let 
you browse the 2014 conference 
workshop notes and presentations, 
uploaded by Tony.
 While he expressed much 
enthusiasm for helping around the 
ACORN office, Tony was also quite 
eager to get out to Anderson's 
G r e e n h o u s e s a n d O p e n S k y 
Cooperative in Sackville, NB where he 
is now happily working. Thanks for a 
great job, Tony!

Produce Quantity $ (as of: 
2014-09-30)

Spinach 1/2 lb $4 - $8

Arugula lb $12 - $16

Asparagus lb $5 - 34.17

Spinach 1/2 lb $4 - $8

Salad Greens/
Mesclun

lb $7 - $16

K E E P  T R A C K  O F  O R G A N I C  F O O D 
P R I C E S  W I T H  A C O R N ’ S  L O C A L 

O R G A N I C  P R I C E  T R A C K I N G 
I N F O R M AT I O N

You can search for organic prices in the Maritimes using 
Canadian Organic Growers' online price tracking tool. For 

full analysis of these prices to date, visit:

www.o rgan i cp r i c e t r a ck e r. c a
Thanks to ACORN member producers and volunteers for 

contributing prices!

Tractors and 
attachments are sold separately.

    Distributed in Canada by:

www.echo.ca

Available at:

Tractor with Tiller 
Attachment

Tractor with Sickle Bar 
Mower Attachment

 Handles rotate 180° to 
 accommodate front and 
 rear mount attachments

 No Belts
 No Chains
 Other attachments 

 available

M!G"#$%&' 
Yard & Garden Equipment Inc.

184 Arthur Street, Truro, NS
(902) 897-0699

mcginleys@eastlink.ca

Neptune’s Harvest Fish Fertilizers

Woodstock, NB   E7M 2T3
506-328-8949

Email:  organicatlantic@rogers.com

ECOCERT-Approved 

Available in Pints, Quarts, Gallons, 5-Gallon Pails, 55-Gallon 
Drums and 275-Gallon Totes

Go online to www.organicatlantic.ca to find 
DEALERS in your area.

NEPTUNE’S HARVEST . . . A CUT ABOVE . . . FOR 
EVERYTHING THAT GROWS . . . 

http://www.organicpricetracker.ca
http://www.organicpricetracker.ca
mailto:organicatlantic@rogers.com
mailto:organicatlantic@rogers.com
http://www.organicatlantic.ca/
http://www.organicatlantic.ca/
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By Otto Wilhelm Thomé [Public domain], via Wikimedia Commons.  https://upload.wikimedia.org/wikipedia/commons/e/ee/Illustration_Spinacia_oleracea0.jpg.  Retrieved 29 April 2015.

SPRING SPAGHETTI WITH SPINACH AND GARLIC
Prep Time:  10 mins
Cook/Bake Time:  15-20 mins
Serving:  2-3
 Spinach is one of the first crops 
available in the Spring in Atlantic 
Canada. For farmers, the springing up of 
that first green crop coincides with busy 
days out planting, prepping beds, etc., 
when having an easy, filling dinner is 
necessary.
 This five-ingredient dinner is one 
of those gems to keep on hand for 
weeknights when you have no idea what 
to make.  Quickly cooking the garlic over 
low heat draws out some of its pungency, 
leaving behind lots of garlicky taste 
without the bite.

Organic Ingredients:
1/2 cup extra-virgin olive oil
6 to 8 large garlic cloves (1-1/2 oz.) 
halved lengthwise, peeled and thinly 
sliced
10 loosely packed cups (~10 oz.) baby 
spinach
1 lb. dried spaghetti
1 cup freshly grated Parmigiana-reggiano
Freshly ground black pepper
Kosher Salt

Preparation:
Bring a large pot of well-salted water to a 
boil.
Combine the oil and garlic in a 12-inch 
skillet over medium-low heat. Cook, 
stirring often, until the garlic becomes 
fragrant and is just beginning to turn 
golden, 4 to 6 minutes. Add the spinach, 
1/2 tsp. salt, and 1/4 tsp. pepper and 
cook, tossing gently with tongs, until the 
spinach begins to wilt, 2 to 3 minutes 
more. Remove from the heat.
  Meanwhile, cook the spaghetti in the 
boiling salted water, stirring occasionally, 
until it’s just tender to the tooth (see the 

package for cooking time). Reserve 1 cup 
of the cooking water and drain the pasta.
  Return the skillet to medium heat.  Add 
the drained pasta and 1/2 cup of the 
reserved cooking water. Cook for 1 to 2 
minutes, tossing and stirring to combine 
and blend the flavors.  If the pasta isn’t 
tender or seems dry, add the remainder 
of the cooking water and continue to 
cook and stir until done. Toss with the 
cheese. Season to taste with salt and 
pepper and serve immediately.

Jennifer McLagan, Fine Cooking, Issue 92 
ht tp : / /www. f inecook ing .com/rec ipes /
spaghetti-garlic-spinach.aspx

SPRING SPROUT SALAD WITH TAHINI LEMON 
DRESSING
Prep Time:  5 mins
Serving:  2-6 (depending on your supply 
of greens!)

Organic Ingredients:
1/2 cup sesame tahini
2-4 large garlic cloves (minced)
4-5 Tbsp freshly squeezed lemon juice
2-6 Tbsp of water (depending on the 
consistency you prefer)
3/4 tsp of salt, or to taste
1 tsp of honey (if desired, to taste)

sprouts, greens and veggies on hand

Preparation:
Wash and chop your sprouts and veggies 
to the desired size.  
  In a jar, place the tahini, minced garlic, 
lemon juice, water (start with 2 Tbsp and 
see if more is needed), salt, and shake.  
Add pepper as desired, taste and add 
honey if it’s too bitter for your taste. 
Enjoy! Lasts approximately one week in 
the fridge.  
  

ACORN is hoping to collect recipes from YOU, and 
from the people who eat and cook your food 
(restaurants, chefs, retailers, etc).  See if they would 
be interested in submitting a seasonal recipe to 
feature both in ACORN’s newsletter and in the future 
recipe database!

Seasonal  Food Fix
G O T  A  R E C I P E  T O  S H A R E ?   S E N D  I T  T O  A D M I N @ A C O R N O R G A N I C . O R G !   W E ’ D  L O V E  T O  F E A T U R E  Y O U R   S E A S O N A L  F A V O U R I T E S !

HIGHLIGHTED ORGANIC RESOURCES:
ACORN and our most amazing volunteers 
(one of whom is featured on the following 
page) have been working hard to upload all 
of the notes and slide presentations from 
the November ACORN conference!  Check 
it out online here:

 http://www.acornorganic.org/resources/
library Search ACORN Conference in the 
categories and type 2014 into the search 

box and voilà!

You’ll find:
 Fresh Culinary Herbs - Chris Blanchard

Fruits w/ Organic Potential - Dr. Bob Bors
Crop Scouting for Organic Agriculture 
- Rachael Cheverie & Matt Dykerman

How to Tell Our Organic Story 
- Michelle Wolf

The Role of Homeopathy in Farm Animals 
- Julie-Anne Lee

Malting Barley  - Dr. Aaron Mills

… and so much more. 
ACORN is also rather excited to soon be 

launching our Conference Podcasts.  
Stay tuned!

mailto:admin@acornorganic.org
mailto:admin@acornorganic.org
http://www.acornorganic.org/resources/library
http://www.acornorganic.org/resources/library
http://www.acornorganic.org/resources/library
http://www.acornorganic.org/resources/library
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ACORN ORGANIC NEWSLETTER
ACORN is a vibrant organization working to support and promote organics 
in Atlantic Canada.  As an ACORN member (only $50), you will receive a 
copy of this quarterly organic newsletter with information about ACORN’s 
projects, organic agriculture, upcoming events and more. Thanks for 
supporting the voice of organics in Atlantic Canada!

Atlantic Canadian Organic Regional Network
P.O. Box 6343
Sackville, NB  E4L 1G6
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