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ABOUT THESE ANNUAL SURVEYS 
 

 
Since 2010, farms operating CSA/farmshare programs in Atlantic Canada have been invited to 
participate in an annual survey. Their members are sent a short confidential questionnaire 
providing constructive feedback on their experience with the CSA/farmshare program. For the 
past five years this survey has served as an important feedback tool, helping to make stronger 
local food links within our communities. 
 
In return, ACORN sends a response report specific to each farm, along with full analysis. 
ACORN is then able to analyze the full content of responses for market trends in Atlantic 
Canada. In 2013, ACORN compiled a 3-year trend report 1 for the Atlantic provinces based on 
this feedback from CSA/farmshare members. This continues to serve as a valuable resource and 
point of comparison as the organic sector continues to grow and evolve in our region.  
 
In 2015, thirteen bilingual questions were asked with the intent to help profile CSA/farmshare 
members, determine their motivations and key values, measure their level of satisfaction, and 
identify areas for improvement. Members generously shared their reasons for joining, as well as 
their favourite part of investing in the service. Importantly, they also indicated points of 
dissatisfaction and opportunities for refining and enhancing the overall experience.  
 
The following report provides summary data for all CSA/farmshare member responses in 2015. 
Participating farmers can thus compare their individual results to overall data, and this 
information can be used to track the progress of CSA trends in Atlantic Canada as compared to 
previous years, including our Summary Report from 2014 2. 
 

	  
 

 
 
 

 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1 http://acornorganic.org/media/resources/ACORNCSAReportApril22-2013FINAL.pdf 
2 http://www.acornorganic.org/media/resources/2014_CSA_Shareholder_Survey_Summary_Report.pdf	  

The Community Supported Agriculture (CSA) model, a common direct marketing strategy 
for small-scale farmers, is being increasingly adopted by consumers concerned with the 
sustainability of their local food system. Not only does it connect customers directly to the 
farmers growing their food, but it also strengthens local economies, builds a sense of 
community, and promotes health and nutrition by encouraging members to eat a variety 
of fresh, seasonal produce.  

“It's the best thing in the world. I feel blessed 
to have the opportunity to be part of such a 

great program. My children love veggies now! 
(And so do I!) 

 

“The best part of being a CSA member is 
meeting with the people who produce the 
food face-to-face, and not having to step 
foot in a supermarket to buy produce. I 

like that I know where my food is coming 
from, I like and respect the people I'm 
supporting, and I'm challenged to find 
new ways to use vegetables that I may 

not have cooked with before. 
 

“I love the connection to the farmers and want to 
support them. Their vegetables are works of art; 

they're so beautiful and fresh and delicious.” 
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MEMBER PROFILES 
	  
A total of 416 respondents accessed this survey in 2015, with 412 surveys submitted (i.e. 
respondents indicated they were finished, but may have skipped select questions). Respondents 
represented CSA Farmshare members of 16 farms from across the region, primarily in New 
Brunswick and Nova Scotia.  

 
Overall, the median response rate for survey questions was 92.7%. This rate varied between 
35.9% and 93.2% per question, with open-ended options most commonly skipped. 
	  

 
This year, 269 respondents (or 
69.3%) were returning members 
compared to 65.1% in 2014 and 
57.9% in 2013.  The other 119 
respondents were new to this 
format of accessing produce. 
 
 
 
Participating households represent a diverse group not only in their scope of experience with 
CSA/farmshare programs, but also in the number of people sharing the produce. 

Q2: Is this your first year belonging to a CSA or 
farmshare program? [28 skipped] 

	  

Q1: Where is your CSA pick-up? 

	  

Since 2013, the proportion of 
respondents who had 
previously belonged to a CSA 
and/or farmshare program has 
been consistently on the rise, 
with many new members 
being introduced each season.  
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SHARE TYPE AND USAGE 

 
	   

 
 
 
 

 
The majority of households had no trouble consuming their entire share; however, a third of 
respondents found it challenging to make use of all of the food provided.  In many cases they 
shared excess produce with family, friends and neighbours to avoid food waste. 
 

Q3: How many people are in your household? [29 skipped] 

	  

Generally, farms offer flexible options to accommodate the quantity of produce households 
require on a weekly, bi-weekly, or monthly basis. For the purposes of this survey, share 
types are classified as full/large, half/medium, quarter/small, week-to-week/opt-in, or other.  
	  

Q4: What kind of share do you have? [30 skipped] 

	  

The majority of 
respondents 
(83.9%) come from 
households of two 
to four people. 
The median 
household has 2 
people, while the 
mean average 
household has 2.8 
(i.e., 3) people. 
	  

The most 
popular share 
types are full 
or half: 72.3% 
of respondents 
subscribed to 
one of these 
two options. 
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Common reasons among those who 
found it challenging to use all of the 
food included: 
 
Time constraints. Busy lifestyles and 
summer schedules limit time and 
energy available for meal planning, 
preparation, and food preservation. 
 
Quantity and diversity. In addition to 
volume, a lack of variety or too much of 
certain perishable items (namely leafy 
greens) can be a challenge. 
 
Storage and spoilage. Lack of 
refigerator space for fresh produce and 
a limited knowledge of proper storage 
result in spoiled vegetables.   
 
Unfamiliarity. Tips and recipes from farmers help, but it can be challenging to prepare new and 
unfamiliar items. 
 
Preference. Personal tastes and picky eaters require creative ways to incorporate less popular 
veggies into households’ diets. 
 

 
REASONS FOR JOINING 

 
The top three reasons for joining a CSA/farmshare program are “source of local food,” “food 
quality,” and “health & nutrition,” while “financial value” and “convenience” are ranked as 
the least important factors.  
 
         Other motivations noted by members include: 

 
• building a sense of community and  

a relationship with  farmers 
• trying new vegetables and recipes 
• connecting their family to their food 
• no opportunity to garden at home  

Q9: Do you find it challenging to use all the food 
in your share each week? Are you throwing food 

away? [28 skipped] 

	  

CSA/farmshare members continue to be motivated by access to high quality food that 
contributes to health and nutrition while supporting farmers and their community’s economy.  
Although local food is a top priority, sourcing fresh, organic, and sustainably-produced food 
remain important reasons why participants buy into these programs. 
 

“It is important 
that our daughter 
knows who grows 
and produces the 

food we eat.” 

“I believe truly we 
need to increase 
availability of 

regionally grown food, 
and support of this.” 
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MEMBER SATISFACTION 

	  

 
Notably, 86.4% of members were especially satisfied with the quality of food being produced 
by their farmers. Although the quality and quantity were beyond satisfactory for the vast 
majority, increasing the diversity of vegetables within each share and the variety throughout 
the season could serve to improve the overall experience for customers and enhance financial 
value. Again this year, members appreciated the option to select or exchange items to meet 
household preferences. 
 
Communication from farmers is also key to satisfaction. Though 
widely perceived as “excellent,” providing advanced notice of share 
items can provide an additional level of convenience to members.   
 
Other ways noted to improve convenience for members is through 
increased flexibility: extending pick-up times, adding drop-off 
locations, and offering additional payment options (e.g., Paypal) were 
all suggested by respondents. 
 

Members were asked to rate their level of satisfaction on nine core criteria of their 
experience. Respondents were overwhelmingly satisfied with all elements, with the majority 
citing “excellent” to describe their level of fulfillment in most categories.  

Q5: Why did you join the CSA/farmshare program? (check all that apply) [28 skipped] 

	  

“Most people grocery 
shop on the weekend - 

it would be very 
helpful to know what 

produce we could 
expect in time to 

incorporate it into our 
grocery plans.” 
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FEEDBACK ON SHARE ITEMS 

 
Responses varied widely by 
farm based on their 
respective offerings and 
selection – with many 
vegetables appearing in both 
categories depending on 
preference – but a few trends 
appeared with common 
items outlined here. 
 
Beyond personal preference, members generally appreciate diversity, balance, and choice on 
a share-to-share basis and throughout the season. With most programs ending in the fall, there 
were numerous requests for larger quantities of staple crops ready for winter storage. As for the 
more perishable items, members tend to prefer fewer fresh herbs and leafy greens on a weekly 
basis, but look forward to a selection of such items all season long. Interestingly, compared to 
previous seasons’ surveys, members seem to be more accustomed to and excited for previously 
unfamiliar vegetables.  

MORE OF THESE… 
(248 answered) 

LESS OF THESE… 
(152 answered) 

 
Fruit and berries 
Lettuce and mixed greens 
A mix of winter squash 
A variety of potatoes 
Tomatoes of all sizes and colours 
Carrots 
Green and yellow beans 

 
Kale 
Cabbage 
Lettuce and mixed greens 
Fresh herbs (e.g. parsley, cilantro) 
Fennel 
Eggplant 
Beet greens 

Beans (e.g., yellow, green) 
Berries (mix) 
Brussels sprouts 
Fruit (mix) 
Garlic 
Greens/Salad Mix (variety) 
Herbs (fresh) 
 

Beets 
Cabbage 
Eggplant 
Fennel 
Kale 
Lettuce/greens 
Potatoes 
Turnip 

Quality, quantity, and variety of produce are clearly all essential to CSA/farmshare member 
satisfaction. As such, members were asked whether there were particular items in their share 
that they would like to see more of or less of, with the option to list up to three choices.  

Q6: What was your level of satisfaction with your CSA/farmshare for 2015? [27 skipped] 
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RETENTION RATE 
	  

 
The primary reasons 
cited by respondents not 
planning to renew their 
share include: conflict 
with pick-up times 
and/or locations; a lack 
of variety or selection; 
food going to waste; or 
the type of program did 
not suit their lifestyle. In 
a few cases, the perceived 
value was unsatisfactory 
for reasons such as 
quantity, quality, or cost. 
 
 
Those 57 respondents who remain undecided explained that their decision will depend on such 
factors as possible relocation, whether or not the program would be offered, and their financial 
situation. Regardless, many intend to seek out similar programs in their new location or 
frequent markets where they can continue to buy local, organic produce. 
 

 
OTHER PRODUCTS 

	  

 
The items of greatest interest to respondents were fruit (noted by 86.3% of members), meat 
(78.2%) and fish (74.9%), while preserves and bread/baked goods were somewhat less popular. 
 
Members also offered their own suggestions for additional 
organic and locally-sourced products such as eggs, cheese 
and other dairy, maple syrup, flowers, and coffee. Other 
ideas for adding value include a winter CSA and a 
collaboration between existing programs to maximize the 
benefit for consumers. 

The strong retention rate for members of CSA/farmshare programs in Atlantic Canada is a 
reflection on both customer commitment to supporting local food and farmers as well as 
the exceptional quality of produce in the region. An overwhelming 78.2% of respondents 
plan to renew their subscription for next season.  

Q11: Do you plan on renewing your CSA/farmshare 
subscription for 2016? [30 skipped] 

	  

Members were asked if there were additional food items they would be interested in receiving 
through their CSA program. While the majority of participating farms focus primarily on 
vegetables, some also offer things like fruit, meat, and bread as part of their shares. 

”We would really be interested 
in the Fish and Meat program 

given the cost of local stores and 
the very poor quality in the large 

local retail stores.” 
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THE BEST FOR LAST 

 

	  
Produce that surpasses expectations. Members value their 
CSA/farmshare programs as a convenient way to access an 
abundance of top quality, fresh, nutritious, organic, local food 
produced by passionate farmers who take pride in their product.  
While financial value was a concern for some, others found this 
model of purchasing was more affordable than shopping at their 
local grocery store.  

 
Creativity in the kitchen. The diversity of produce 
inspires and encourages members to have fun 
experimenting with new meals and incorporating more 
healthy vegetables into their diet. Including recipe ideas, 
a list of what items to expect, and tips for preparation 
and storage are all ways to add value to members’ 
experiences. 

Q12: Are there other types of CSA or bulk purchasing programs you would be interested in? 
[38 skipped] 

	  

Respondents were asked to share their favourite part of participating in a CSA/farmshare 
program. Year after year, member responses largely reflect desires for high quality, locally 
sourced, nutritious food that supports their local farmers, communities, and economies. This 
year, 288 members offered insights into their experiences revealing these common threads.  

“I find grocery shopping 
overwhelming. With the 

CSA I just pick up my box 
and go. Everything in it is 
healthy, in season and good 

for my family.”	  

”I love getting our box each week 
and then getting to figure out what I 
can cook with everything and how I 

can turn it into appropriate meals for 
us. We eat way healthier this way 

and we eat things that we otherwise 
never would have!” 
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Education for the whole family. Beyond the kitchen, these 
programs enrich members’ understanding of the food system 
by allowing them to connect directly with the source. In 
addition to chatting with their farmers each week, members 
appreciate the opportunity to visit the farm for themselves and 
look forward to reading informative newsletters and blogs.  

 
Growing a sustainable community. Participating in 
these programs allows members to become more 
involved in enhancing the sustainability of their 
community and environment, whether by contributing 
to their local economy, supporting local agriculture, or 
building relationships with their farmers and other 
CSA members.  
 
 
 
 
 
 
 
 
	  
	  
	  
	  

“The produce is amazing but it's also 
such a friendly space at the veggie pick-
up you can't help but feel that you're 
making the right choice supporting, 
and that you're part of something 

that's positive and important.” 

”We love opening our veggie 
box with our children. They 

are always excited to see 
what is in there and to learn 

about new vegetables.” 


